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Marketing Principles
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Farmer Risks:
1. Production

2. Price
3. Inputs
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Marketing Principles

Establish your profitable price
Determine production risk
Favour fixed pricing products

Consider your harvest cash-flow
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Marketing Principles

Avoid being a forced seller
Decide best commodities to sell
Determine storage alternatives

Prudent contract allocation
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Marketing Principles

Monitor market liquidity
Account for carry costs
Consider price protection

Critique pool performance
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