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Our Story

Established in 2016 following a global pioneering history of strong industry
engagement & wins Quality and Sustainability awards Globally and within
Australia

v" Plant based lupin food products show both significant and compelling
medical and scientific research findings e.g. diabetes, weight management
and heart disease

v Built a quality certified world class lupin food manufacturing facility at
Bullsbrook, 70km north of Perth to make quality, globally certified, plant-
based lupin food products

v" Food production follows years of management involvement with CSIRO,
CBH Group, George Weston, Pulse Australia and Lupin Growers

v Vertically integrated Western Australian owned private company with Gulfood
shareholders invested in farming, logistics, finance, legal and operational "‘;3,‘;"“%
expertise
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v' Establishment of domestic and global network distributors and customers INDUSTRY AWARDS

with products launched to suite market tastes

v" The Global Plant-Based Protein Market is USD$18.5 Billion (2020) and
growing at a Compound Annual Growth Rate (CAGR) of 14%.
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Scientific Research — Plant Based/Legume Lupin Food products

LUPIN FLAKES COMPARED TO
OTHER GRAINS AND LEGUMES

Lupin Flakes

Fibre
37%

Carbohydrate
4%
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Lupin White Qumoc CI’“G Chickpeas Lentils Brown
Flakes  flour rice
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Western Australia is the world’s leading lupin
producer responsible for greater than 80% of total
global production

5 Health Benefits —
HEALTHSTAR completing the
puzzle

Promotes Lower b|00d

good gut

Boosts
Immune
Systems

Is low fat glucose

bacteria

Complete
amino acid

Profile

Suppresses FEdiecs

Reduce Blood Improve

Appetite bowel health

Inflammation

Pressure

https://www.ncbi.nIm.nih.gov/pmc/articIes/PMC8777979/4



Australian Sweet Lupin - Sustainable
& Genuine — global award winner

United Nations — 17 Sustainable

Development Goals alighment
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Fixes organic Nitrogen to the plant roots — available to other crops

Carbon capture through deep tap roots

Is a genuine ‘Break’ crop, assisting crop rotations
Reduces weedicide use

Reduces the need for fungicides

Reduces fossil fuel use

Improves soil quality and carbon levels significantly
Reduces Nitrogen fertiliser requirements

Highly sophisticated GPS guided precision farming
Plant-based protein for non-Meat farming
Carbohydrate reduced food as low Gl for a healthier world
Water use efficiency - world leading technology
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Product Development Horizon

Food Products

v'Bakery — cookies & biscuits, cakes & pastry,
breads,
tortillas and wraps

v'Chocolate & Confectionary

v'Dairy — Yogurt, ice cream, mayonnaise and
cream

v'Snacks

v'Seasonings

v'Pasta & noodles

v'Breakfast Cereals

v'Sports Nutrition

v'Soups

v'Beverages for weight management

v'Other food Products — Fibre from Husk

Beverages — powdered natural protein , flavored
and dairy alternative

Dietary Supplements — Protein Isolates, Protein
Hydrolysates and Concentrates at high protein
levels — circa 95% protein



Market Growth Opportunities The
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Growth of Plant-Based Co.
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Alternatives by Category

Category Dollars Growth
Milk 528 5 0% Company 2020 invested capital ($M) Headquarters

Impossible Foods $700 Redwood City, USA
Meat §935M  18.4%

LIVEKINDLY Co. $338 Los Angeles, USA
Meals §37TM 8.3% -

Oatly $278 Malmé, Sweden
lce C M .7% Califia Farms $172 Los Angeles, USA
Creamer $2ZB7M 343% NotCo $85 Santiago, Chile
'I"ﬂg.ll"t 5283M 31.3% Green Monday $70 Hong Kong, SAR, China
Butter §198M 8.4% Ripple Foods $56 Berkeley, USA
Cheese $189M 183% v2food $55 Sydney, Australia
Tofu and Tempeh §128M  7.8% Good Catch $37 Heath, OH, USA
ﬂfﬂdjl‘*tﬂ-nﬂlﬂl Beversges S§122M 18.4% Meatless Farm $32 Leeds, UK
Condiments, Dressings, and Mayo $84M  10.9%

Spreads, Dips, Sour Cream, and Sauces $30M 53.7%

Eggs $10M  191.7%

TOTAL PLANT-BASED FOODS 5.0 11.4%
Source: 52 weeks ending Deceinber 2015 *



Market Growth Opportunities

THE PLANT-BASED MARKET CONTINUES TO GROW

TOTAL U.S. PLANT-BASED FOOD MARKET, LAST 4 YEARS

$8B

$6B

$2B

$0B

2018 2019 2021

Source: SPINS “plant-based positioned” product attribute, customized by PBFA and GFI to include private label and custorn categories, 52-
weelk, 104-week, 156-week, and 208-week periods ending December 26, 2027, from the SPINS Natural Enhanced and Convantional Multi
Qutlet (powered by IR} grocery channels.



Market Growth Opportunities

MORE PEOPLE TRIED PLANT-BASED—AND
CAME BACK FOR MORE

TOTAL PLANT-BASED FOOD SALES AND PURCHASE PATTERNS, 2021

UNIT
HOUSEHOLD

N PENETRATION i T

1.9

BILLION

62% 79%

Source: SPINS “plant-based positioned” product attribute, customized by PBFA and GFI to include private label and custom categories, 52-
weeks ending December 26, 2021, from the SPINS Natural Enhanced and Conventional Multi Outlet (powered by IRI) grocery channels.




Market Growth Opportunities

PLANT-BASED MEAT SALES HOLD FIRM

TOTAL U.S. PLANT-BASED MEAT DOLLAR SALES, LAST 4 YEARS

$1.5B
$1.4B $1.4B
$1B
$957M
$804M
$0.5B
"l =1 = 1=

2018 2019 2020 2021

Source: SPINS “plant-based positioned” product attribute, customized by PBFA and GFI to include private label and custom categories, 52-

week, 104-week, 156-week, and 208-week periods ending December 26, 2021, from the SPINS Natural Enhanced and Conventional Multi
Outlet (nowered by IR]) grocery channéls.
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Market Growth Opportunities

PLANT-BASED IS GROWTH DRIVER ACROSS DAIRY CATEGORIES
PLANT-BASED DAIRY VS. ANIMAL-BASED DAIRY SALES GROWTH, 2021

+7°/ PLANT-BASED
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-20% -10% 0% 10% 20% 30% 40%

Source: SPINS “plant-based positioned” product attribute, customized by PBFA and GFl to include private label and custom categories, 52-
weeks ending December 26, 2021, from the SPINS Natural Enhanced and Conventional Multi Qutlet (powered by IRl grocery channels.
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Market Growth Opportunities -
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PLANT-BASED IS MILK CATEGORY'S GROWTH ENGINE -

PLANT-BASED MILK VS. ANIMAL-BASED MILK SALES GROWTH, 2021
4%

3%

2%

1%

ANIMAL-BASED MILK
0%

PLANT-BASED MILK
-1%

-2%
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Source: SPINS “plant-based positioned” product attribute, customized by PBFA and GFI to include private label and custo%or/’es, 52-

weeks ending December 26, 2021, from the SPINS Natural Enhanced and Conventional Multi Outfet (powered by IRl) groce hannels.
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So where is the Missing Link
for Lupins?
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Global Movements

The Magic Of Sweet Lupin

Canada’s Newest
Superfood

As the global demand for plant-based prg
ingredients continue to grow, it presents a unig
Canada.

Sweet Lupin is a new commercial pulse crop
offering significant economic, environmental, (
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Global Movements

Lupin
Micronised Lupin Flour
((Not GM_\'J (Gluten Free)
(Conventional))
Our micronised lupin flour,

Farilup 200, is mainly used in
the making...

Standard Lupin Flour
;\,i\lot GN:I\:‘ "_.m..‘

Farilup 500 is a standard lupin
flour. It is used in brownies,...

Lupin Protein
Concentrate

':Organ:‘c:‘gNotGM)

(Gluten Free) (Conventional )

Fralu-Con is a lupin protein
concentrate that will bring the
perfect texture...

Toasted Lupin Flour

(‘organic ) (Not GM)

-:_Gluten Free) ":'Conventiona!‘:
Farilup 350T is used in many
applications: cakes, crepes,
pie shells or...
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Global Movements

-

LUPINA

16



Global Movements

SCHOKOLADE

CREMIC & HNACKIC s

17



Global Movements

~ « N9YE

Prolupin GmbH
Tribseeser Chaussee 1
18507 Grimmen

A brand of

PRO‘ y
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Australian Movements

Irwin Valley Lupin Foods
@lupinflour - Food & drink
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Australian Movements

W E
Lo ATy 3
PROVINCIAL KITCHEN

m o | s | |1

LUPIN | GLITEN FREE | AUSTRALIAN -

FLAKED
LUPINS
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Australian Movements

PROTEI
CRUNCH

CLUTEN FAEE SLANT BASED GRANGLA
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Australian Movements

-®

LUPINS
FOR LIF t

LUPIN FLOUR |0
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Australian Movements

WE'RE HARD AT WORK PREPARING
NATURE'S HEALTHIEST, SUSTAINABLE,
VERSATILE, & DELICIOUS
PLANT BASED PROTEIN...

READY YOUR FORKS!
G PRTENSS =

. ot
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Australian Movements

PARING

WE'RE H
NATURE'S

Super Lupin Iniro Pock. Lupinola Tkg - High Protein Lupin Flakes
Cereal
$29.50 $7.20
$21.25

Coconut Rice

$9.55
$5.70

SuperLupin Prolein Bors Lupin Flakes Skg Service Pack
$5.80 $35.00
$35.00
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Lupin Fskes (B354, Flaked Kimosds
[17%), Pulfes Rica (19%), Cramberries
(0%, Krrmels (4%, Sheedded

Cacanud (¥4}, Paptas %)




So where is the Missing Link
for Australian Sweet Lupins as
a Global Food?
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1. Strategic relationships across
Western Australia/Australia —
Australian Sweet Lupin Inc




2. Sophisticated Food
Technology Assets




3. Appealing Ready-to-Eat &
Ready-to-cook Options




4. Marketing — the world has
never heard about
Australian Sweet Lupins

-



5. Patient capital

- Focus on post-farm gate
value increase + State
economic value.
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Australian Sweet Lupin foods for the global market
- The missing link

Thank You

Managing Director

PO Box 580, Fremantle, WA, 6959 Australia
0O: +618 6263 1140

M:+61 427 427 226

E: david@thelupinco.com.au




